
Communication Brief
DESIGN TECHNOLOGY

Submitted by: Sarah Luna, Jessica McKinney, Nat Meza, and Maria Nyren

WEBSITE REDESIGN
PROJECT SUMMARY

TARGET AUDIENCE

PERCEPTION/TONE/GUIDELINES

The Design Technology is a summary website of three different design departments at Santa Monica College: 

Entertainment Technology, Graphic Design and Interior Architectural Design.  The single purpose of the 

new site is to unite the three separate departments into one unified brand, while emphasizing education, 

value, and community.  With a strong cohesive visual design, dynamic content, and community-building 

functionality, the new site will help achieve those goals.  With the impending construction of a new Design 

Technology facility, this union of the three disciplines will be complete.

The current sites do not represent the artistic aesthetic or technological capabilities of the school due to their 

outdated design and static content. 

The redesign will provide the target audience with new and interesting information with frequent updates.  

 

We have identified four typical target audiences that will visit the site: Current Students, Prospective Students, 

Parents, and Faculty. 

Students choose a program in the Design Technology department because it offers a quality, affordable 

education incorporating current technologies that will be relevant in a student’s chosen career or aid them in 

transferring to a four-year college.

Currently, students and faculty visit the website and average of once a semester or less, due to a lack of 

updates.  Prospective students and parents will visit the website only once or twice in their search for schools.

Students will primarily use the website to keep updated with their program progress, to find specific 

class descriptions, to learn about events, to visit the job board and to network with other students.

Prospective Students will use the site to gain information about the school, learn about faculty, see 

student work and learn about tuition.

Parents will use the website to find information about the programs, see student work, learn about 

career placement and pricing.

Faculty members will refer to the site to post information about programs, classes, and courses and 

to view department news and events.
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WEBSITE REDESIGN
PERCEPTION/TONE/GUIDELINES (CONT’D)

COMMUNICATION STRATEGY

COMPETITIVE POSITIONING

SINGLE-MINDED MESSAGE

By having a new and appealing design on the new website, the audience’s attention will be attracted and 

the new information artfully and functionally displayed. We want a clean, professional, highly designed 

feeling to the site that will attract the intended audience.  The perception of the site and the school should 

be: Affordable, Approachable, Friendly, Personable, Open, Welcoming, Modern, Savvy, Credible, Reliable, 

Accredited, Knowledgeable, Expert, Cutting-Edge Technological , Innovative, Hip. 

The primary goal of this redesign is to strongly portray the Design Technology department as a Design School 

that not only provides a solid education, but also offers a great community.  This goal will be achieved by 

presenting an aesthetically pleasing design combined with social-media functionality and dynamic content.  

We will be able to measure our success by increased website traffic and applications to the school.

SMC’s Design Technology department is competing with both four-year art and design schools and other 

community colleges in the Los Angeles area.  What makes SMC unique is the successful combination of 

the following: the Design Technology department provides a strong design education and cutting-edge 

technology that rivals the four-year schools while still being able to keep cost of attendance low.  The new 

site should present this advantage by matching the aesthetics and functionality of other successful four-year 

school sites. 

One disadvantage of community colleges is the (sometimes perceived, sometimes actual) lack of community. 

The new site should help settle these fears by providing a portal for networking and community-building 

opportunities.

Value.
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